
T »-

;  ISSN 0973 • 8703

Included in UGC's List of Recommended Journals (J. No. 20802)

'< NAAS Rating = 4.24
Indexed in Scopus

JOURNAL METRICS

Source Normalized Impact per Paper (SNIP): 0.537

SCImago Journal Rank (SJR); 0.196; CiteScore = 0.45

Google Scholar Metrics;

Indexed in Google Scholar

Indexed in Indian Citation Index [ICI]

Google Scholar h5-index : 7 ; Google Scholar h5-median : 10

ICI Journal Current Index: 0.059; ICI Research Impact Indicator: 0.262

(D

f-l Indian

Journal of

MARKETING

VOLUME : 48 ISSUE NUMBER : 1 JANUARY 2018

(MONTHLY)

In This Issue

The Relationship Between Retail
Experience, Customer Satisfaction,
and Behavioral Intention : Exploring
the Consumer Shopping Behavior in
Unorganized Retail Settings

Investigating the Empirical Relationship
Between Service Quality, Trust,
Satisfaction, and Intention of Customers
Purchasing Life Insurance Products

Role of Conviction in the Impact

of Electronic Word of Mouth on
Purchase Intention for Financial
Products and Services

Influence of Ambient Perfumes on
Consumer Spending Behaviour:

A Study Among Apparel Shoppers
in an Indian Setting

Anuradha Agarwal
Maithili R.P. Singh

Shrikant Krupasindhu Panigrahi
Noor Aziinna Azizan

Muhammad Waris Ali Khan

Shantanu Prasad

Subhasis Sen

Joji Alex N.
Parvathy Menon



•*4»OKi3ED
★ date

INDIAN JOURNAL OF MARKETING

VOLUME : 48 ISSUE NUMBER : 1 ^ 350/- JANUARY2018

CONTENTS

The Relationship Between Retail

Experience, Customer Satisfaction,

and Behavioral Intention : Exploring

the Consumer Shopping Behavior in

Unorganized Retail Settings

Anuradha Agarwal

Maithili R.P. Singh

investigating the Empirical Relationship

Between Service Quality, Trust,

Satisfaction, and Intention of Customers

Purchasing Life Insurance Products

Shrikant Krupasindhu Panigrahi 28

Noor Aziinna Azizan

Muhammad Waris All Khan
I

Role of Conviction in the Impact

of Electronic Word of Mouth on

Purchase Intention for Financial

Products and Services

Shantanu Prasad

Subhasis Sen

47

Influence of Ambient Perfumes on

Consumer Spending Behaviour:

A Study Among Apparel Shoppers

In an Indian Setting

Joji Alex N.
Parvathy Menon

61

8  Indian Journal of Marketing • January 2018



IUBSCIU3ED

INDIAN JOURNAL OF MARKETING
VOLUME: 48 ISSUE NUMBER :2 ? 350/- FEBRUARY 2018

CONTENTS

A Conceptual Model of

Helpfulness of Online

Reviews in a Blink

Sanjay Shale

Ketan Tongare

Application of RIDIT Analysis in

Prioritizing Perceived Service

Quality Dimensions of Management

Graduates in Indian Universities

Vivek Kumar Pathak

Ashim Kumar Das

Rajeev Kumar Panda

23

■

Brand Personality in Politics :

Scale Development and Validation

Krishan Gopal

Rajesh Verma

36

Determinants of Preference of

Milk and Milk Products: The Case

of Rural and Urban Areas in

Kanchipuram District of Tamil Nadu

6  Indian Journal of Marketing • February 2018

S. Rameshkumar

A. Vikraman

52

I



-"BSCR/3ED

A'

m
INDIAN JOURNAL OF MARKETING
VOLUME: 48 ISSUE NUMBER :3 ? 350/- MARCH 2018

CONTENTS

Knowledge Outlook of Indian

Consumers Towards BHIM App

-F'!!

A Research on a Comparative

Study of Some Brand Switching
Models in Marketing

"Affective Reactions" of Rural

and Urban Voters to Government

Campaign Commercials in

Maharashtra

The Pleasure and the Guilt -

Impulse Purchase and Post

Purchase Regret: A Study of

Young Indian Consumers

6  Indian Journal of Marketing • March 2018

A. Arun Kumar

Daravath Vikas Nayak

Vedulla Shekhar

Rashmita Saran

R. J. R. Swamy

Mallika Srivastava

Shubhanshu Naik

Kokil Jain

Shaiini Gautam

Diksha Pasricha

17

33

49



va£ii

INDIAN JOURNAL OF MARKETING
VOLUME: 48 ISSUE NUMBER :4 ?350/- APRIL 2018

CONTENTS

Corporate Social Responsibility
and Word - of - Mouth Intentions

Bohyeon Kang
Eugene Sivadas

Spatial Market integration of Arhar (Split)
Wholesale Prices in India: Application of
Vector Error Correction Model

Pushpa Savadatti 21

Users' Motivation and Attitude Towards

Print Media Among College Students in

Kerala: Implications for the Design of
Dissemination Strategies

T.G. Saji 30

Consumer Pbiteptlon Towards
Shopping MaUs: Evidence
from a Tior II City

Pooja Khanna
Suresh Seth

47

6  Indian Journal of Marketing • April 2018



subscribe;)

INDIAN JOURNAL OF MARKETING
VOLUME : 48 ISSUE NUMBER :5 ^ 350/- MAY 2018

CONTENTS

A Study of Consumers' Attitude
Towards Online Private Label Brands

Using the Tri-Component Model

Ruchita Pangriya 7

Rupesh Kumar M.

Examining the Role of Intention and
Perceived Behavioral Control on

Purchase of Ethical Products in Rwanda

Mukandoli Denyse

Deepak Bhagat

21

Buying Behaviour of Herbal
Cosmetics by Women Consumers

An Exploratory Study in Kolkata

Dibyendu Chattaraj 36

Rabin Mazumder

Sahana Lahiri

Consumers of Fireworks and

Pollution in India : Implications

for Marketers and State Policy

Bhavneet Kaur

Vijay Kumar Kaul

50

i
6  Indian Journal of Marketing • May 2018



SUBSCRjQI^

(/>MV

INDIAN JOURNAL OF MARKETING

VOLUME: 48 ISSUE NUMBER :6 ? 350/- JUNE 2018

CONTENTS

Advertisement vs Societal Based

Marketing Communication; An

Empirical Analytic Comparison

vis-a-vis Profit Contribution

Sujata Banerjee 7

Kaushik Mandal

Consumption Behaviour Towards

Green Durable Products : The

Moderating Role of Demographics

Amitabha Ghose

Bibhas Chandra

22

Consumers' Intention to

Adopt Internet Banking:

An Indian Perspective

Kritika Nagdev

Anupama Rajesh

42

Impact of Viral Advertising
on Product Promotion : An

Experimental Study

Balpreet Kaur

Rishi Raj Sharma

6  Indian Journal of Marketing • June 2018



m

•UBSCWBaicJ-

INDIAN JOURNAL OF MARKETING
VOLUME: 48 ISSUE NUMBER :7 ? 350/- JULY 2018

CONTENTS
»t!!

Rise in Sales of Multi Axle Trucks

in India : Governmental Initiatives,

Industrial Development, and

Operator Preferences

Abhijit Sarkar

Ajeya Jha

Diganta Mukherjee

Antecedents to Customer Loyalty
in the Restaurant Industry:
A Millennial Perspective

Bhavna Shetty

Rakshith Bhandary

Sachin R. Chandra

Adithya D. Shetty

23

Social Media as an Effective Marketing

Tool: An Empirical Study

Siddharth Shriram Shimpi 36

Why Consumers Buy Counterfeit

Products ? A Case Study of

the Indian Clothing Industry

Saurabh Verma

Rajender Kumar

Sunil Kumar Vadav

•W(

•a

51

6  Indian Journal of Marketing • July 2018



SUBSCW3ED/^>^^2^'V

m
INDIAN JOURNAL OF MARKETING
VOLUME: 48 ISSUE NUMBER :8 ? 350/- AUGUST 2018

CONTENTS

The Impact of Social Networking
Sites on Coliege Students :

A Survey Study in West Bengal

Arunangshu Giri

Wendrila Biswas

Debasish Biswas

What is Beautiful is Good : An

Evaluation of Effectiveness of

Attractiveness in Celebrity

Endorsements

JohneyJohnson

Tijo Thomas

24

Impact Assessment of Consumer
Demographics on Rural Consumers*
Ethnocentric Tendencies (CE) and Social

Comparison Information (ATSCI) Habits

Manish Das

Victor Saha

37

Determinants of Green Marketing

Leading to Sustainable Competitive
Advantage for Retailers Within

the Delhi Region

Kulbir Kaur Bhatti
Abhishek Negi

53

6  Indian Journal of Marketing • August 2018



SUBSCRi!|

INDIAN JOURNAL OF MARKETING
VOLUME : 48 ISSUE NUMBER :9 X 350/- SEPTEMBER 2018

CONTENTS

Conceptualization and Measurement

of Consumer Based Brand Equity

for Airlines

w
\\
W

Balgopal Singh

i

Power of Scent Marketing to

Influence Consumer Behavior

!

Rupa Rathee

Pallavi Rajain
26

Analysis of Health Drinks : What is

Satisfying Consumer's Thirst ?

Shikha Bhagat

Shilpa Sarvani Ravi

40

Measuring Service Quality and its

Relationship with Customer Patronage

at a Car Dealership in South Africa

6  Indian Journal of Marketing • September 2018

Ajay K. Garg 55

j



^UliSCRBbO

INDIAN JOURNAL OF MARKETING
VOLUME: 48 ISSUE NUMBER : 10 ? 350/- OCTOBER 2018

CONTENTS

Factors Influencing Young

Consumers of Organic Food
Products to Lead a Healthy Lifestyle

Heerah Jose

Moli P. Koshy

Intention to Adopt Sustainable

Energy : Applying the Theory of
Planned Behaviour Framework

Chetan Srivastava

G. Mahendar

20

A Study of Millennials's
Preferences for Social Media

Advertising in Delhi NCR

Taanika Arora

Bhawna Agarwal

Arvind Kumar

34

Impact of Celebrity Endorsed
Advertisements on Rural Consumers'

Purchase Intention Towards Mobile SIM
Cards : A Study Conducted in West Bengal

6  Indian Journal of Marketing • October 2018

Debarun Chakraborty 52

i



•UBSCRJBED r^vDOv

INDIAN JOURNAL OF MARKETING

VOLUME : 48 ISSUE NUMBER : 11 ^350/- NOVEMBER 2018

CONTENTS

Effect of E-Loyalty Cues on

Repurchase Behavioural

Intentions Among Online Shoppers

Ajit J. Kurup

Priyanka Jain

Factors Influencing Consumer Buying

Behaviour of Male Skincare Products :

A Study of Mumbai Metropolitan City

Sanchayita Banerjee 23

Sooraj Namboodiri

Demographics, Social Media Usage,

and Political Engagement in Punjab

Manpreet Kaur

Rajesh Verma

43

'My Mind Starts Craving' - Impact of
Resealable Packages on the Consumption
Behavior of Indian Consumers

6  Indian Journal of Marketing • November 2018

Varun Nayyar 56



/i,
^ 6UBSCROED I f /

INDIAN JOURNAL OF MARKETING

VOLUME : 48 ISSUE NUMBER : 12 ^350/- DECEMBER 2018

CONTENTS

Perceived Benefits of Online

Shopping : Scale Modification
and Validation

I

Value Chain Management Model
for Retailing of Marine Fish

.■T.

A Contingency Approach to
Proactiveness - Business

Performance Relationship

The Effect of Cosmetics
Packaging Design on Consumers'
Purchase Decisions

w

Vivek Singh Tomar
Ashok Sharma

Neeraj Pandey

I

V. V. Devi Prasad Kotni 23

Harpreet Singh Bedi 34

Nada Bahgat Abdelazim Mohamed 50
Irene Garcia Medina
Zahaira Gonzalez Romo /

/

X

6  Indian Journal of Marketing • December 2018




